
WHO WE ARE
In support of recruitment offers, 
we are adding a newspaper feature 
to be provided to attendees, 
counseling offices at the schools, 
and other select locations. In 
addition, the Journal will distribute 
31,000 copies of the supplement 
in their September 16th issue. 
Journal households have double 
the county average households 
have double the county average 
household income levels, higher 
education levels, and a higher 
presence of children in the home. 

Whether you reach them through 
your print message in their piece 
or through their attendance at the 
event, this combination provides 
you the highest visibility to a very 
qualified potential audience.

2022 DATES

SPACE RESERVATION            08.26.2022
AD APPROVAL DATE               08.31.2022
PUBLISH DATE                         09.16.2022

PLEASE SEND ALL  
AD MATERIALS OR  
ANY QUESTIONS TO: 
ads@communityjournals.com

?
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FIND YOUR PURPOSE
bju.edu/glory

REACH YOUR 
HIGHEST POTENTIAL HIGHEST POTENTIAL 
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FOR RESPECT    FOR FAME    FOR MONEY

FIND YOUR PURPOSE
bju.edu/glory

REACH YOUR 
HIGHEST POTENTIAL HIGHEST POTENTIAL 

© 
20

21
 Bo

b J
on

es
 U

niv
ers

ity
. A

ll r
igh

ts 
res

erv
ed

. B
JU

 do
es

 no
t d

isc
rim

ina
te 

on
 th

e b
as

is 
of 

rac
e, 

co
lor

, a
ge

, s
ex

, n
ati

on
al 

or
 et

hn
ic 

or
igi

n, 
pr

ote
cte

d d
isa

bil
ity

 or
 ve

ter
an

 st
atu

s. 
22

59
9 (

8/
21

)

FOR RESPECT    FOR FAME    FOR MONEY
Who will prepare you  
to take on the future?  

WE WILL. Together.

WE 
 WILL 

admissions@converse.edu  |  864.596.9040
converse.edu/apply

open the doors of opportunity.

Clemson University prides itself on bringing out the best in its 
students. Here, we combine a small-town feel with large university 
resources, creating a special experience on campus that you won’t 
find anywhere else.

Bring your own
greatness

• 13 years ranked as a top public university (U.S. News & World 
Report, 2021).

• R1 highest research activity designation from the Carnegie 
Classification of Institutions of Higher Education.

• No. 2 Best Career Services (The Princeton Review, 2021).
• No. 11 Happiest Students (The Princeton Review, 2021).
• Best Value Colleges (The Princeton Review, 2021).

A visit here will help you know us a little better. And to know 
Clemson is to truly love it. Visit clemson.edu/visit to set up a tour 
and see for yourself!

Nationally Ranked Liberal Arts College

12:1 student-to-
faculty ratio

1,772 students
from 37 states and 
18 countries

#9 in the nation for percentage 
of students who study abroad 
for academic credit

99% of students have a positive career 
outcome within six months of graduation

Wofford College is a “fantastic option for 

students seeking a ‘rigorous’ liberal arts 
experience.” 

PRINCETON REVIEW

@WHYWOFFORD | WOFFORD.EDU

Where thought leads.

#9 in the nation for percentage 
of students who study abroad 
for academic credit

is a “fantastic option for 

 a ‘rigorous’ liberal arts 

@WHYWOFFORD | WOFFORD.EDU

Where thought leads.

• No application fee
• No SAT/ACT scores required 
• Full Tuition scholarships for 3.0+ GPA

SMCSC .EDU

EXPERIENCE SUPPORT FROM  
ENROLLMENT TO EMPLOYMENT. 

Sign up for a personal tour or apply online

SMC IS MAKING THE COLLEGE 
ENROLLMENT PROCESS EASY.

FROZEN TUITION

$ 11,700
IN-STATE, FULL-TIME TUITION & 
GENERAL FEES–FROZEN TUITION 
FOR THE 6TH CONSECUTIVE YEAR

COME FOR A 
VISIT, STAY FOR 
YOUR FUTURE.

LLAUAUNNCCHH

SATURDAY
TOURS

OFFERED ON 
SATURDAY MORNINGS 

THROUGHOUT THE YEAR 
INCLUDES ADMISSIONS 

PRESENTATION AND 
CAMPUS TOUR

Sept. 11, 2021
Dec. 4, 2021
Jan. 22, 2022 
Apr. 23, 2022

ADMISSIONS@LANDER.EDU   •   WWW.LANDER.EDU   •   1-888-4-LANDER

OPEN HOUSE
Saturday, Oct. 9, 2021
Saturday, Nov. 13, 2021
Saturday, Feb. 19, 2022
Saturday, Mar. 19, 2022

TOUR CAMPUS, EXPLORE 
ACADEMICS AND STUDENT 

LIFE, AND LEARN ABOUT 
ADMISSION &

 FINANCIAL AIDRELEVANT NOW

90+
AREAS OF STUDY
MARKET-DRIVEN
PROGRAMS IN TODAY’S
MOST IN-DEMAND
FIELDS

WEEKDAY 
VISITS 
Monday – Friday, 
10 a.m. and 2 p.m. 
- WALKING TOUR OF CAMPUS  
   AND RESIDENCE HALLS
- INFO SESSION WITH AN   
  ADMISSIONS COUNSELOR

YOUR STATE UNIVERSITY IN GREENWOOD, S.C.

WITH LANDER

Discover AU Online
and continue your Journey.
With 100% online degree options, you can balance work, life and school. Accelerated  
courses and self-paced learning help you to complete your degree faster and at a lower 
cost. No matter what your stage in life—completing your degree, earning an advanced 
degree or improving your skills with a professional certificate—Anderson University has  
a program for you!

100% Online Programs Available

Knowledge for your Journey    |    Apply or learn more at AUOnline.com

• 21 Bachelor's Degrees
• 20 Master's Degrees
• 9 Doctorate Degrees

• 9 Certificates
• 6 FLEX Degrees
• 20+ Professional Development Courses

SPONSORED BY Carolinas Association of Collegiate Registrars and Admissions Officers

Ads can be sent: 
Via E-mail (ads@communityjournals.com) or to CSR assigned 

Ad Format Preference: PDF (press ready —see PDF Specifications)
•	If changes need to be made to an ad, source files must be provided. 
   (please ask your CSR for more information)
•	For ads submitted without a border, we retain the right to add a border if necessary.

PDF Specifications:
•	Colors and images should ALL be converted to CMYK (no spot colors or RGB).
•	PDF should be hi-resolution (at least 300 dpi) with fonts and images embedded.
•	If using InDesign, simply export the file as a “press-quality” PDF.
•	UBJ cannot be held responsible for printing errors due to incorrectly 
  created/submitted files. (please ask your CSR for more information)

Special Notes:
Set all blacks to overprint. Use 100% Black - no rich blacks. Limit use of colored 
type under 12pt. Please allow for a 20% dot gain on all images. Limit use of 
reverse type to 10pt or larger.


